
At the moment, all eyes are on the borough of Queens, as the Billie Jean King National Tennis Center’s 
acrylic hard courts host this year’s US Open—where many wait with bated breath to hopefully witness 
Serena Williams’ first-ever calendar year Grand Slam. But there are plenty of reasons to stay and explore 
the area long after the championship finals are over. Travel guide company Lonely Planet has already 
called it: they honored Queens with the top spot on their “Best in the US” list for 2015. Part of the lure to 
this New York borough includes a bumper crop of new (and developing) boutique hotels offering cheaper 
rates than many closet-sized rooms in Manhattan. One setting the bar particularly high in terms of 
design and experience is the Boro Hotel in Long Island City, Queens, which soft-opened this summer.

“Hotel” isn’t the first word that comes to mind upon entrance. The lobby has a communal dining 
room-style table in lieu of a traditional check-in desk, and the rest of the ground floor space feels like 
an expansive industrial space-turned-living room. The structure’s concrete and cinderblock skeleton is 
revealed throughout the floors and ceilings, paired beautifully with hand-scraped white oak floors—it 
kind of has the spirit (and smell) of a new home. The lodgings could double as a design showroom thanks 
to the thoughtful selection of interiors. Design nerds will recognize the sculptural Plumen bulbs, Jasper 
Morrison for Vitra cork stools, custom leather chairs from Denmark’s ADD Interior and more.

The Broom HotelFrederik Molenschot at Huys
The Dutch lighting designer’s public exhibition in a private residence in NYC

by David Graver

At the Huys (pronounced 
“house”) residence in New 
York City, presently in devel-
opment by the Netherlands’ 
Kroonenberg Groep, you’ll 
find a new, unified showcase 
of Dutch contemporary de-
sign. Situated in an exhibition 
space, the lobby and beside 
every door, sculptural lighting 
designer Frederik-Molenschot 
has unveiled an imaginative 
public art exhibition and more. 
Among the work of the High 
Line’s landscape architect Piet 
Oudolf and world-class interior 
designer Piet Boon, Molen-
schot’s sculptures—some commissioned directly for 
Huys and some spanning further back in his career—
provide a shimmering yet sturdy handcrafted artistry 
within the 1917, neoclassical building.

Molenschot is best known for his cast bronze light-
ing structures, which he hand-shapes into detailed 
formations to channel and direct light. The founder of 
Amsterdam-based Studio Molen, he is also a featured 
artist within Carpenters Workshop Gallery. His initial 
artistic explorations began as sculptures, but a shift in 
focus regarding the use of art brought him to lighting 
design. As he notes, lighting provided “an opportunity 
to tell a story behind what I make.” Inspired by both 
city lights and the night sky, his work embodies both 

natural and artificial structures as he foresees them in 
light of urban futurism. Stemming from his working 
relationship with Piet Boon, which began more than 
three years ago, Molenschot was brought on board at 
Huys in multiple capacities.

While he has designed a monumental chandelier for 
display at Huys, he has also installed a scaled version 
of it within the building’s public exhibition space—
visible to any passerby or those seeking out his work. 
Surrounding the scaled chandelier, the entire space is 
furnished with Molenschot’s “ginger root” like art. The 
lobby also features a very large root-like bench. Each 
piece bears the attributes of “being left over by nature,” 
the artist explains. They each appear to be organic 
growths; something Molenschot was drawn to. The 
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CitizenM Times Square Hotel
The brand’s first American outpost for the mobile citizen continues  
to shake up the outdated hotel industry

by Nara Shin in Travel  |  April 2014

When citizenM announced they were opening their first Amer-
ican outpost in Times Square, we were a bit skeptical. After a stay, 
however, we were happily proven wrong—they’ve created an oasis 
in the middle of one of the most chaotic places in the world. From 
the futuristic-looking rooms to the Google Earth-printed carpet, the 
free Wi-Fi throughout the entire hotel to the artwork-covered living 
room (their term for the lobby), it’s clear that this is no cookie-cutter 
luxury hotel. We spoke with Chief Marketing Officer Robin Chadha 
(whose father Rattan founded the Amsterdam-based hotel group in 
2008) about how the Dutch brand is disrupting the outdated hotel 
industry and reinventing the travel experience.

Chadha’s father was the founder of the global fashion company 
Mexx (sold off in 2001 to Liz Claibourne). “Mexx had a very strict 
policy when it came to expenses; they were only allowed to spend 
€100-150 a night on a hotel, which is impossible,” Chadha tells CH. 
“So all of these designers would come back very frustrated—they 
went to Paris Fashion Week but stayed at a crappy hotel outside the 
city. So that’s when the lightbulb went off in his head. How come 
there’s nothing hybrid in the world of hotels? How come there’s 

nothing which offers style, great location but at an affordable price?”
“The original name was ‘One Star is Born,’” says Chada. “It was 

our code name, because we didn’t believe in the star rating system, 
which is very old-fashioned. It’s not about the actual amenities and 
more about the service and experience that you get.” Star ratings 
shouldn’t be based on checking things off a checklist, he argues, but 
focusing on the quality. More isn’t better when the bathrobes are 
scratchy and the shower is dirty. “We really set out to start a trans-
formational brand. Let’s challenge the status quo, let’s challenge the 
traditional hospitality industry. Yes, there’s been design hotels in 
every shape, size and form, but the thinking behind them has been 
very traditional in how they’re operated, distributed, marketed, etc.”

“So we started off with a completely blank piece of paper, and 
started with who is the consumer that we’re targeting?” continues 
Chadha. “That’s where the M came from: these kind of mobile cit-
izens, people who are coming in and out of cities. They’re traveling 
to London, Milan, Paris, New York; they’re smart enough to have 
hand luggage and know they don’t need to bring their big shampoos 
because they know they’re going to be taken away. They’re very, very 

Inside the Boro Hotel in 
Queens



The room’s minimal furnishings allow each design element to offer a 
bigger impact—from the leathery bed headboard to the sizable freestanding 
bathtubs—seemingly taking tips from the Marie Kondo book on declutter-
ing. And the only “art” you’ll find is the “No Smoking” graffiti left behind on 
the concrete in the hallways.

Interestingly, the structure was built without a clear plan or intention in 
mind, as the original owner was trying to beat the clock before the zoning 
changed. Once the building changed hands, NYC-based studio Grzywinski 
+ Pons Architects was hired to transform it into a hotel. “We had to work 
around what was already built and try to glean a nice hospitality space out of 
it,” principal designer Matthew Grzywinski tells CH. “It was like renovating 
a disused building that just hadn’t really been used for anything previously.” 
He continues, “It is also in the ground floor public spaces that we were most 
able to exploit what we saw as the best attributes of what we inherited: large 
spans and high ceilings punctuated with muscular columns. Lest the space 
became inhospitable we created more intimate zones within the volume and 
employed a warm palette of materials set off against the structural framing 
elements that would age well in place.”

“I think we were relatively successful ‘elevating’ some otherwise humble 
or derogated materials in the hotel in a way that wasn’t kitschy,” he finish-
es. “The concrete masonry units, concrete bricks and breeze block were 
employed in a manner that, I think, transcended their value and did so quite 
harmoniously with the rest of the space.” The architects also designed much 
of the furniture in the lobby and cafe, as well as the case goods, desks, chairs, 
bathroom furniture, beds and more in the guest rooms—giving everything a 
cohesive look.

The smallest rooms range from 200 to 250 square feet, feeling even more 
spacious due to the pared-down furnishings. Another plus: nearly every 
room in the hotel has its own terrace or balcony, but if you really want to 

feel the wind whipping your face, the rooftop offers a stunning view of the 
Manhattan skyline and is open 24/7. We highly recommend a visit before it 
transforms into a bar, as the near-private space was perfect for morning med-
itation, with freshly brewed La Colombe coffee and newspaper in hand.

Just a subway stop or two away from Manhattan, the Boro Hotel is in a 
pretty accessible location—whether you’re headed downtown for work then 
dinner, or exploring what Queens has to offer, from the Noguchi Museum’s 
sculpture garden and the latest site-specific installation at MoMA PS1 to 
surfing at Rockaway Beach. “The neighborhood offers a mix of world-class 
cultural destinations along with local businesses, which lends a certain 
magic to Long Island City,” hotel owner Antonia Batalias tells CH on finding 
the right spot. “Dutch Kills being in the midst of three NYC subway lines, 
minutes from NYC airports and an easy hop to Manhattan and Brooklyn 
also didn’t hurt.”

Rooms at the Boro Hotel start at $299 a night. The ground floor restaurant 
and rooftop bar will soon undergo construction, and are slated for a Novem-
ber opening.


